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Brand tip

When you next visit the Bavarian metropolis of Munich for business or pleasure, or if you are fortu-
nate enough to live and/or work in Munich, you should set aside two or three hours to go on a brand 
discovery tour. 

We are sure that what you will see and experience with all your senses in the heart of Bavaria will serve as 
an inspiration for your own marketing and brand management. 

Here we go!

The stops along the Brand Trail:

(A)	 Feinkost Käfer		    	P rinzregentenstr. 73, 81675 Munich
(B) 	 Schubecks Gewürzladen		P  latzl 4a, 80331 Munich
(C)	 Maggi Kochstudio			T   al 31, 80331 Munich
(D) 	 Wash & Coffee (Bosch & Persil)		  Klenzestr. 1, 80469 Munich
(E) 	 o2 Flagship Store Munich		  Marienplatz 19, 80331 Munich
(F) 	D allmayr Delikatessenhaus		D  ienerstr. 14-15, 80331 Munich
(G) 	 Schumann’s (Charles Schumann)		 Odeonsplatz 6+7, 80539 Munich

Info: The total distance from (A) to (G) is 4.2 km. 

 
 

Route: �If you want to make a quick dash from (G) to (H) or (I) in the North-West or to ( J) in the North of 
Munich, we recommend using the underground. A day ticket costs €5.30 (for the inner tariff zone 
Innenraum):

(G) to (H) 		  U3 from Odeonplatz to Olympiazentrum
(G) to ( J)		  U6 from Odeonplatz to Fröttmaning
(I) to ( J)		  U3 from Olympiazentrum to Münchner Freiheit and then
 		  U6 from Münchner Freiheit to Fröttmaning

A map of the MVV urban rail network (www.mvv-muenchen.de) can be downloaded from:
http://www.dhm.mhn.de/shared/img/das_herzzentrum/s_u_bahn_1280.gif
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Details of the Brand Trail: 		

The best place to start off your tour is Feinkost Käfer, 
a Munich original located near the city’s Ostbahnhof 
(Berlin East railway station). Then continue along 
Prinzregentenstraße and through Maximilian Park 
to another Munich institution: Alfons Schubeck. 
This herb and spice shop is characterised by a great 
aroma. The same can be said of the Maggi Koch-
studio, situated a few hundred metres further on. 
After that we recommend a visit to Wash & Cof-
fee, a laundrette with a comfortable lounge-like 
atmosphere, which not only displays Bosch washing 
machines and Henkel washing powder in action, but 
also demonstrates how mostly young city dwell-
ers who do not own a washing machine sweeten 
the time spent waiting for their laundry with tasty 
snacks and fresh coffee. Then continue, fresh and 
sparkling, to the Munich o2 Flagship Store before 
the smell fresh coffee from Dallmayr invites you to 
take a short break. Finally, we recommend a visit 
to Schumann’s, whose owner Charles Schumann is 
known to many as a model for Baldessarini suits, 
Wager office chairs and Hugo Boss perfumes.

If you have some more time to spare, we suggest 
you take the underground to the north of Munich 
and pay a visit to the BMW Welt, and to the BMW 
Museum close by. Also definitely worth a visit is the 
FC Bayern Megastore located in the breathtaking 
Allianz Arena further to the northeast:

(H) 	 BMW Welt	�A m Olympiapark 1, 
		  80809 Munich
(I) 	 BMW Museum	P etuelring 130, 
		  80809 Munich
(J) 	 FC Bayern Megastore (in der Allianz Arena)	
	 Werner-Heisenberg-Allee 25 (Ebene 3),
	 80939 Munich

Wishing you exciting brand impressions and brand 
ideas,
Your MC BRANDNEWS editorial team
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